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	Job Title
	Customer Marketing Manager On-Trade 

	Business Unit
	FDB

	Location
	Hook

	Job Group
	

	Key Relationships

	Reports to:
	Head of Customer Marketing

	Responsible for:
	Strategic brand building activation within key On-Trade customers 

	Any other key relationships:
	Sales Teams, Brand Marketing, Supply Chain, Category Management, PR & Events team

	Job Purpose

	To deliver best in class brand building activation within key accounts in line with Brand plan strategy
To build and develop a strong ‘virtual team’ relationship with strategically important customers


	Key Responsibilities & Critical Success Measures

	· Develop and manage customer marketing plans that align key national customer & sub-channel activation opportunities and brand strategy
· Be the expert in activation levers within your sub-channel/accounts in order to drive effective business planning
· Prioritise focus and activation according to key commercial and brand strategies
· Evaluate effectiveness of customer marketing activity, sharing best practice and insight to improve future planning
· Liaise with sales, brands marketing and category management to ensure the appropriate brand strategies are brought to life in the relevant accounts.

· Develop strong relationships with key stakeholders in strategically important customers as part of the virtual team
· Effectively manage available budgets to deliver KPIs 
.

	Functional Competencies
	Function:         
	Customer Marketing

	· Customer/Consumer Commitment

Knowing, understanding and delighting internal and external customers/ consumers
· Commercial Excellence

Uses commercial knowledge to drive profitable business growth
· Marketing Excellence

Uses business and market understanding to drive profitable brand and business growth

· Influencing
Demonstrates ability to persuade, convince others to follow a course of action



	Values                                                                       

	Be Supportive

· Provides clear feedback to help others improve.

· Shares knowledge and skills with others.

Be Better

· Offers ideas or makes improvements to business outcomes.

· Improves self through personal development.
Be Pioneering

· Is positive and responsive to unconventional approaches that create value.

· Embraces change.

Be Accountable

· Delivers on what he/she promises.

· Knows and promotes our brands.

Be Enthusiastic

· Brings energy, passion and commitment to work.

· Celebrates success, recognises achievements of individuals and teams.

	Knowledge, Skills and Experience

	· Proven record of customer/ trade marketing within an FMCG organisation 
· Good numeric ability and able to identify insights from data, high level of IT skills.
· Strong problem solving skills and able to identify sales/ brand opportunities
· Able to demonstrate brand building principles and have a strong understanding on balancing the brand building agenda with the commercial delivery.
· Experience of managing and successful delivery of projects
· Creative and innovative thinking
· Strong communication skills
· Ability to influence key decisions
· Effective team player


	Personal Characteristics

	· Confident communicator with good influencing and interpersonal skills to interact at all levels of the business.
· A resilient and pragmatic manager who has capability to managing a broad range of customers, brands and projects
· A manager who is able to work with minimum supervision who has a ‘can-do’ mentality and positive attitude.

· A manager who is accountable and willing to go the extra mile for extra-ordinary delivery
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