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	Job Title
	Key Account Manager - Hotels and Restaurants

	Business Unit
	FDB

	Location
	Field Based

	Job Group
	4b

	Key Relationships

	Reports to:
	Regional Manager

	Responsible for:
	On Trade Select and Exclusive individual outlets within a given geographical area including regional multiple hotel and restaurant groups.

	Any other key relationships:
	FDB Brand Ambassadors, Customer Marketing.

	Job Purpose

	Builds brands by implementing activation programmes in select and exclusive outlets within a territory, recruiting consumers whilst improving distribution and visibility. Be the custodian of new business within the territory liaising with BDEs to maximise coverage and activation opportunities.


	Key Responsibilities & Critical Success Measures

	· Manage a core number of individual outlets and regional groups to deliver the On Trade brand building around activation, presence and visibility. Examples of activation, Perfect Serve, Sampling, Tailored Competitions, Menu Presence, permanent unique brand visibility, Lighthouse Accounts. 
· Be the custodian of prospect outlets and identify new business key accounts that are suitable for brand activation.
· Work with your Leader and Customer Marketing to ensure activation is delivered to the right accounts via activation programmes.
· Produce customer account plans that integrate with Brand Plans and Channel strategy for regional Hotel and Restaurant groups.
· Build preferred partner status with key outlets via developing leading edge and tailored solutions to mutually meet their consumer needs.
· Deliver brand training modules to educate bar professionals and utilise Brand Ambassadors to supplement this as appropriate. 
· Record relevant outlet information via technology provided.  In all outlets to record outlet information, activation and deliver presentations.

· Effectively plan and manage the working day to ensure coverage is achieved at key trading times of customers. This will involve evening work and due to the size of territory require you to live within a reasonable travelling distance from your area. 


	Functional Competencies
	Function:         
	Commercial

	· Planning & Organising

Demonstrates an ability to plan, organise and execute activities using own initiative

· Communication

Expresses self in a clear, succinct and compelling manner in both individual and group situations

· Customer/Consumer Commitment
Knowing, understanding and delighting internal and external customers/consumers
· Business Awareness
Has a comprehensive understanding of own business area and its impact on the wider organisation




	Values                                                                       

	Be Supportive

· Provides clear feedback to help others improve.

· Shares knowledge and skills with others.

Be Better

· Offers ideas or makes improvements to business outcomes.

· Improves self through personal development.
Be Pioneering

· Is positive and responsive to unconventional approaches that create value.

· Embraces change.

Be Accountable

· Delivers on what he/she promises.

· Knows and promotes our brands.

Be Enthusiastic

· Brings energy, passion and commitment to work.

· Celebrates success, recognises achievements of individuals and teams.

	Knowledge, Skills and Experience

	· Experience of activating brands in the On Trade is essential.
· Previous management of regional key accounts is desirable
· Experience working in / with a Select or Exclusive Hotels / Restaurants is desirable.
· Ideally WSET qualification and strong knowledge of spirits.
· Previous experience in both sales and marketing is desirable.
· Knowledge of P&L via financial appreciation is desirable to manage financial budgets to deliver brand objectives.
· Strong IT skills and able to use data to interpret insights
· Strong presentation skills and experience at delivering training / presentations to individuals or small groups in a motivational and engaging style. 
· Ideally educated to degree level.

· Able to demonstrate brand building principles and have a strong understanding on balancing the brand building agenda with the commercial delivery.



	Personal Characteristics

	· Strong communicator with the ability to interact, manage and develop relationships at all levels but particularly within the high end On Trade of Hotels and Restaurants. 
· Adaptable to changing markets whilst having the creativity, drive and resilience to succeed.

· A self starter with high energy who can work within guide lines but also has the drive to do things different via a winning mentality.
· An individual prepared to go the extra mile prepared to work a minimum of 2 evenings per week. 
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